Driving the Drunk Off the Road. Sandy Golden. Washington, D.C.: Acropolis
Books, 1983.
An action-oriented guide for private citizens and government. The establishment of a Students Against Drunk Driving group is presented as a model, and individual chapters discuss how to use the media to help bring about drunk-driving reform, how to work with elected officials, and how to establish and contribute to state and local task groups.
Economics and Alcohol: Consumption and Control. Marcus Grant, Martin Plant,
and Alan Williams, eds. New York: Gardner Press, 1983.
A collection of papers exploring the nature and strength of the link between economic factors and alcohol use and abuse, demonstrating both the potential and limitations of economic analyses in alcohol-related areas.
Toward the Prevention of Alcohol Problems: Government, Business, and Community
Action. Dean Gerstein, ed. Washington, D.C: National Academy Press, 1984. A summary of a 1983 conference held under the auspices of the Panel on Alternative Policies Affecting the Prevention of Alcohol Abuse and Alcoholism to discuss and expand upon the issues presented in Alcohol and Public Policy: Beyond the Shadow of Prohibition.
Will America Sober Up? Allan Luks. Boston: Beacon Press, 1983.
An examination of current trends and developments in the area of prevention. Individual chapters discuss public policies geared toward prevention, dealcoholized beverages, and new research on alcoholism.
ORGANIZATIONS
Alcoholism Report, Inc., 1511 K Street, N.W., Suite 314, Washington, DC 20005.
Publisher of Alcoholism Report, a semimonthly newsletter that covers legislative and policy developments at the national level affecting the alcohol and drug fields.
Alcohol Research Information Service, 1120 East Oakland Avenue, Lansing, MI 48906.
A nonprofit organization whose purpose is to collect, correlate, and disseminate information on alcohol and alcoholic products; their manufacture, sale, and use for beverage, industrial, or other purposes; and their relation to the health and well-being of people in the United States. Center for Science in the Public Interest, 1501 Sixteenth Street, N.W., Washington, DC 20036.
Coordinator of the Project to Stop Marketing Alcohol on Radio and Television. Project SMART is a national petition campaign calling on Congress either to ban all alcohol advertising on television and radio or tothe prohibition movement on political history before 1916 and the legacies of Prohibition. Deterring the Drinking Driver: Legal Policy and Social Control. H. Laurence Ross. Lexington, Mass.: D.C. Heath, 1984.
